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Principles Adjusted Return 

Working towards a better future for people is a
commitment that the BBVA Group defines according
to the most basic foundations of responsible business
behavior: principles. The BBVA Group is an
organization that constructs and is constructed on
the basis of the principles of integrity, prudence and
transparency.

Integrity, as a manifestation of the ethical
behavior in the Group’s activities and in all its

relations with stakeholders (customers, 
employees, shareholders, suppliers and society in
general). Prudence, understood as the principle 
of precaution in assuming risk. Transparency, 
as a rule for all activity that offers clear and
truthful access to information within the limits 
of the law.

These principles put people at the center of the
business and make BBVA a company that is guided
not only by return, but also by convictions and the
desire to foster a more sustainable development in

which economic profit is accompanied by social
progress and environmental protection. 

It is a way of working and doing business that
can be summed up in a business model based not
only on traditional Risk-Adjusted Return, but also
Principles Adjusted Return.

As an initial expression of these principles, the
BBVA Group applies seven corporate values that
embody the application of the principles in the
company’s everyday operations, showing some of
their more specific applications. 

Integrity Prudence Transparency

Principles

1. Customer 2. Creation of value 3. Team 4. Management style

5. Ethical 6. Innovation 7. Corporate Social Responsibility

Corporate values

Compliance system and function System of Good Governance

Risk management system

Standards of conduct and other commitments

Corporate Responsibility Management System

Management System

A way of operating:
Principles Adjusted Return 

A vision:
Working towards a better future for people

The BBVA Group’s 7 corporate values

Ethical conduct and 
personal and professional 
integrity as a way 
of understanding and 
developing our business.

5. Ethical 

A management style 
that generates enthusiasm.

4. Management 
 style

The team as the powerhouse 
for value creation.

3. Team

The creation of value 
for our shareholders 
through our business.

2. Creation 
   of value 

The customer as the focus 
of our business.

1. Customer

6. Innovation
Innovation as a lever 
for progress.

7. Social responsibility
Corporate social responsibility as a pledge to development.
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Nexo was introduced in June 2009. This is a
tool that allows information on the plans to be g,
assessed and shared. It has the active participation
of more than 40 users in 9 countries: Spain, Mexico,
Argentina, Colombia, Venezuela, Chile, Peru,
Panama and Paraguay. Its use has enabled the tool
to be validated as a human resources knowledge
management project.

In the field of culture, BBVA is engaged in
major training and dissemination work. For the
last nine years, it has maintained close
collaboration with the Reina Sofia Higher Music
School. The concerts it offers its employees are part
of this collaboration. In addition, employees can
enjoy the exhibitions organized by the Group, with
exclusive guided visits, and painting workshops for
their children.

Sport is a perfect reflection of BBVA's distinctive
values: teamwork, overcoming problems,
competition and fair play. The III BBVA Solidarity
Run was organized in 2009 with the aim of
collecting funds for the most underprivileged
members of society. This time, more than 33,800
runners took part, including employees, customers
and their families, across all the countries in which
the Group operates.

Personal Benefits
The aim is to complement and improve the Group's
remuneration policy, and it includes the following
initiatives:
• A system of flexible remuneration, available for

all the employees in those countries in which it
is feasible.

• Non-financial products and services at a discount.
• A virtual notice board informing of exclusive

offers for employees.
General benefits, involving preferential banking

terms offered to individuals as employees.

Corporate volunteer work
The Group gives employees who show an interest in
participating in social projects the chance to join in
initiatives where their technical knowledge and
personal skills can be particularly valuable. It has a
Global Corporate Volunteer Plan, which includes
projects at Group level, as well as other local plans
where all BBVA employees can find projects to
motivate them. They may even propose activities
themselves. 

In 2009, 5,195 of the Group’s employees did
volunteer work (44% more than in 2008)
amounting to 83,642 hours in all in Spain and the

out on type-A flu (H1N1). This was in two stages:
the first was at the start of the pandemic in
countries such as Mexico and the U.S. where
specific health recommendations were issued, and
workers who had traveled to these areas were
monitored; the second stage was in September,
when a protocol was implemented and extensive
information was made available to all the
employees on type-A flu and how to prevent it
through the Health at Work portal. At the same
time, as a preventive measure, hand disinfectants
and masks were sent to all the workplaces, together
with indications of when and how they should be
used correctly.

Passion for people 
In 2009, the corporate Passion for People program
was a fundamental element in strengthening BBVA's
commitment to the people who are part of it. It is
based on the action decided on following the
employee satisfaction survey of 2008. 

More than 120 action plans were implemented
in 2009, covering five lines of action: Training,
Quality of Life (within the Passion for People
program), Corporate Benefits, Development Policy
and Style Program.

Beneficiaries Financial contributionArea of actionProject Number of volunteersArea of action

Main activities with a financial contribution from employees at the Group level

Spain Euro Solidario – Cofinancing 4,500 Education 5,818 107,718

United States Compass Charity 14,265 Various - 1,580,159.5

Euro Solidario – Cofinancing Employees in Chile and Colombia Children and young people 315,000

TOTAL 18,765 5,818 2,002,877.5
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Beneficiaries Others HoursProject Number of volunteersArea of action

Main projects in partnership with the BBVA employees in Spain in 2009

Education Future values 256 512 334,333 1,725 schools, 128 sessions

Education Competition for BBVA 150 1,300 92,250 euros
Volunteers projects

Education and Digital Literacy 52 1,554 97 35 bank facilities,
immigration tutorials 3 provinces and 6 sessions

Education Junior Achievement 70 1,050 775 15 courses,
programs 5 provinces

Education ENGAGE Project 7 56 -

Various BBVA Volunteers portal 180 - -

Social welfare care Camino de Libertad (Freedom trail) 14 - 25

Social welfare care Solidarity campaigns - - - 3,600 toys, 7,000 books, 
210 tons of food

Environment Reforestation 441 12 days
activity 

TOTAL 1,170 3,172 336,530

United States. Employees show most interest in
supporting educational projects, and more than
50% of volunteers have participated in educational
support programs.

In addition, 18,765 of the Group’s employees
have collaborated in social projects through
financial donations amounting to €2,002,877,5.

Spain
45% of our employee volunteers participate in
educational projects for children, young people and
immigrants. Some help by contributing their
professional skills in person or online, while others
contribute financially. 

BBVA employees want to contribute to the
integration of the most underprivileged groups through

volunteer work. Since it was launched, there have been
325,440 visits to the BBVA Volunteers portal. They
have shown an interest for 2,322 opportunities for
collaboration and 1,918 receive regular information on
social activities. Since it was created three years ago,
the staff at the BBVA Volunteer Office, who are former
employees, have made sure that the employees’ social
interest has been satisfied. 

These are the main volunteer projects run in 2009:
We have worked with the Junior Achievement

Foundation, the Fundación Chandra, Asociación
Entreculturas, Fundación Tomillo, Asociación
Achalay, Asociación NAIF, Asociación Cuatro Ocas,
Centro de Acogida San Rafael, Infancia Solidaria,
FUNDAR, the state prison service, FESBAL, SEO,
ADENA and Foresta y Natura.

Latin America and Mexico
In Latin America and Mexico, 80% of BBVA
volunteers are active in the Niños Adelante
educational program. As a key volunteer activity,
the employees in Mexico tutor students who have
received scholarships from the Bank. In all, 689
employees from 166 branches have offered
fostering for the 15,000 children with 
scholarships whose family members have
emigrated and who are studying at secondary
school with excellent qualifications. The 
program has benefited 143 municipalities 
in 20 states.

The data on participation and the impact of
volunteers in Latin America and Mexico are as
follows:
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transparency of the main Spanish
companies with regard to climate 
change.

• The signing of the Copenhagen
Communiqué by the Chairman of BBVA at
COP15. This is a document aimed at world
leaders to show the willingness of large
corporations to tackle the challenge of
climate change and work to find solutions
within the current binding legal framework
of the United Nations. 

• Organization of the poster exhibition
Clarity-Climate Change at BBVA
Bancomer, designed to explain the causes
and risks of this phenomenon. It was
complemented by awareness-raising
workshops and talks.

• Compensation of the emissions associated
with the issue of the Financial Report 2009
through the Generación de energía eólica

en India (Generation of wind energy in
India) project included in the CeroCO2

initiative. The project consists of a farm of
wind turbines owned by different small

developers that allows small facilities to
benefit from the support provided by
carbon bonds.

Training and raising awareness
Throughout last year BBVA strengthened its
commitment to the environment by supporting
numerous training and awareness-raising
initiatives. Among them are the following:
• In 2009 440 employees of the Group were

trained in environmental and social risks.
This is a significant increase on the figure
for 2008.

• Specialization course in the evaluation and
management of environmental risks for
management staff and technical experts.
This is the result of a collaboration
agreement with the Ecomanagement
consultancy. 

• Launch of the GREENPYME program by
BBVA Colombia and the Inter-American
Investment Corporation (IIC). The aim is to
raise awareness among small and medium-
sized enterprises (SMEs) of the importance
of energy efficiency and optimization in the
use of energy resources as a way of
improving competitiveness and promoting
respect for the environment. The program
includes informative and skills-building
workshops for businesspeople.

• Creation of the Ecoblog in the BBVA
blogosphere and regular publications on
the Intranet that aim to help spread
environmental information among
employees and thus contribute towards the

achievement of the Global Eco-Efficiency
Plan goals.

• Participation in the conference “The Risks
and Opportunities Associated with Climate
Change in Ibex-35 Companies”, which
highlighted the important work of
companies in the fight against climate
change.

• Presentation of the talk the “Ecological
Footprint” by BBVA Bancomer as part of
the World Environment Day. Following the
talk, attendees could take part in
workshops to calculate their ecological
footprint.

• Launch of the energy-efficiency and
renewable energies program in
collaboration with the Inter-American
Development Bank in South America. The
aim was to promote care for the
environment, the use of renewable energies
and the efficient handling of energy
resources by SMEs through technical
assistance and training.

• Organization of the seminar Corporate
Environmental Obligations and
Responsibilities in BBVA Uruguay.

• Promotion of the values of protecting
nature through a corporate volunteer
program in BBVA Panama, which includes
the initiative Adopta un árbol hoy y

mañana tendrás un bosque (Adopt a tree
today and tomorrow you'll have a forest).

• Four reforestation symposia organized by the
Volunteer Office in Spain and a reforestation
symposium with Pronatura in Mexico.
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Education

The BBVA vision states that “We are working
towards a better future for people." The aim is to
materialize this vision not only in its daily financial
activity, but also through commitment to the
development of the societies in which it operates.
This commitment is focused on support for
education, financial literacy and research. 

In 2009 BBVA invested €79.1m on community
involvement. In times of crisis not only has the
contribution not been reduced, but it has actually

been increased from 1.7% of the Group’s net
attributable profit in 2008 to 1.88% in 2009. 

In 2009 BBVA strengthened its commitment to
education with the launch of the Global Financial
Literacy Plan, with a budget of €26m. Given the
importance of this plan, and as it is one of the core
points of corporate responsibility policy, the scope,
objectives and progress made in 2009 have been
explained in some detail in a specific chapter (see the
chapter on Financial Literacy).

39% of the resources have been invested in
educational projects, mainly in Latin America (69%).

Community
involvement

GOALS 2009 GOALS 2010

• Consolidate 1% in Mexico and South America

• Increase the no. of beneficiaries of the
scholarship program 

• Evaluation of the social impact generated 
by the program

• Consolidate the Niños adelante program and
the number of children with scholarships
60.000

% COMPLIANCE
verified by Deloitte

100 %
100 %

100 %

79.1
million euros

1.88 %
of net attributable profit 

39 %
of all resources for education

56,178
children recipients of
scholarships Niños adelante
(Forward, children) program 
in Latin America

Resources allocated to community
involvement over net attributable 
profit (%)(1)

0.00

0.50

1.50

2.00

2007 2008 2009

1.13

1.70

1.88

1.00

(1) From 2007 to 2009 it includes both the contributions from each of the
countries in Latin America and those made directly from Spain to
these countries.

Scope: BBVA Group
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Global Compact

In 2002 the BBVA Group subscribed to the United
Nations Global Compact, an international initiative
designed to encourage institutions to adopt a
voluntary commitment in corporate responsibility
through ten principles based on human, labor and
environmental rights and the fight against
corruption. The organizations that have joined this
initiative undertake to incorporate these principles
into their business strategy.

In 2004 four of the Group’s banks joined the
Compact: BBVA Banco Francés, BBVA Bancomer,
BBVA Colombia and BBVA Banco Continental. In
addition, BBVA has sat on the Executive Committee
of the Spanish Global Compact Association
(ASEPAM) since it was founded in 2004.

Since 2005, it is the only financial institution
that has participated actively through the
Compliance area in the United Nations working
group designed to improve the implementation of
Principle 10 of the Global Compact. According to
this principle, “Businesses should work against
corruption in all its forms, including extortion and
bribery.” This sub-group analyzes the measures
adopted by various multinationals to guarantee that
the anti-corruption policies and practices are
applied to their subsidiaries, suppliers and
subcontractors. In 2009, the Group has participated
actively in preparing the United Nations Global
Compact Reporting Guidance for the 10th principle
against corruption.

The Millennium Development Goals 

In 2009 BBVA has continued to work towards the
achievement of the eight Millennium Development
Goals (MDGs). This initiative is included in the UN
Millennium Declaration and establishes 2015 as the
target date for achieving the eradication of poverty,
universal primary education and environmental
sustainability, among other goals. BBVA is fully
committed to this challenge through its business
activities and campaigns to spread knowledge, raise
awareness and promote these goals. It is a founder
member of the Corporate Reputation Forum.
Through its campaign 2015: Un mundo mejor para

Joana (2015: a better world for Joana), the forum
spreads knowledge of the actions undertaken so far
to tackle this major challenge.

Supplementary
Information
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BBVA and the United Nations Global Compact

Human rights

Labor

Environment

Anti-corruption

Source of the correspondences between Global Compact and GRI indicators: draft of the report “Making the Connections by GRI and Global Compact” (www.globalreporting.com).

Principle 1- Businesses should support and respect the protection of internationally proclaimed human rights, within
their sphere of influence.
Principle 2- Businesses should make sure they are not complicit in human rights abuses.
Principle 3- Businesses should uphold the freedom of association and the effective recognition of the right to collective
bargaining.
Principle 4- Businesses should uphold the elimination of all forms of forced and compulsory labor.
Principle 5- Businesses should uphold the effective abolition of child labor.
Principle 6- Businesses should uphold the elimination of discrimination in respect of employment and occupation.
Principle 7- Businesses should support a precautionary approach to environmental challenges.
Principle 8- Businesses should undertake initiatives to promote greater environmental responsibility.

Principle 9- Businesses should encourage the development and diffusion of environmentally friendly technologies.
Principle 10- Businesses should work against corruption in all its forms, including extortion and bribery.

LA4, LA 7-8, LA13-14, HR 1-2,HR 4-7,
SO5, PR1
HR 1-2, HR 4-7, SO5
LA 4-5, HR 1-2, HR5, SO5

HR 1-2, HR7, SO5
HR 1-2, HR6, SO5
EC7, LA2, LA 13-14, HR 1-2, HR4 , SO5
EC2, EN26, EN30, SO5
EN 1-4, EN8, EN 11-12, EN 16-17,EN21,
EN26, EN28, SO5, PR3
EN2, EN26, SO5
SO 2-5

Categories Principles GRI Indicators

The Millennium Development Goals in BBVA

1. Eradicate extreme hunger and poverty

2. Universal primary education 

3. Gender equality 

4. Reduce child mortality
5. Improve maternal health
6. Combat HIV/AIDS
7. Environmental sustainability

8. Develop a global partnership

(1) The foremost initiative is highlighted for each goal.

BBVA Microfinance Foundation
BBVA Codespa Microfinanzas (microfinance hedge fund for Latin America)
BBVA Foundation Frontiers of Knowledge awards for cooperation in development
BBVA Community Investment Plan for Latin America 
CRR Strategic Plan
Agreement on equal opportunities and the reconciliation of work and family life
BBVA Microfinance Foundation
Subscription to the “European Diversity Charter” 
No specific initiatives
No specific initiatives
Research project for controlling malaria monitored by the World Health Organization (WHO)
Management of indirect environmental impact through the Equator Principles
Design of products and services according to environmental criteria
Global Eco-efficiency Plan
BBVA Foundation Frontiers of Knowledge awards in climate change, ecology and the biology of conservation

fRC campaign for disseminating the Millennium Goals

Millennium Development Goals Main BBVA initiative(1)
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GRI indicators

EN12. Description of significant impacts 
of activities, products, and services 
on biodiversity n protected areas and 
areas of high biodiversity value outside 
protected areas. No material *

Emissions, effluents and waste

EN16. Total direct and indirect greenhouse gas 
emissions by weight. 55 (14)

EN17. Other relevant indirect greenhouse gas 
emissions by weight. 55 (14)

EN19. Emissions of ozone-depleting substances 
by weight. No material *

EN 20. NO, SO, and other significant air emissions 
by type and weight. No material *

EN 21. Total water discharge by quality 
and destination. No material *

EN22. Total weight of waste by type and 
disposal method. 58 �

EN23. Total number and volume of significant 
spills. No material *

Products and Services

EN26. Initiatives to mitigate environmental 
impacts of products and services, 
and extent of impact mitigation. 54, 58-59 �

EN27. Percentage of products sold and their 
packaging materials that are reclaimed 
by category. No material *

Compliance

EN28. Monetary value of significant fines and total number 
of non-monetary sanctions for non-compliance with 
environmental laws and regulations. 15 (4)

Social Performance Indicators: 
Labor Practices and Decent Work (b) Pages Assurance Scope

DISCLOSURE ON MANAGEMENT APPROACH 12-15, 42-49

Employment

LA1. Total workforce by employment type, 
employment contract, and region. 42-45 �

LA2. Total number and rate of employee 
turnover by age group, gender, 
and region. 42, 46 �

Labor/Management Relations

LA4. Percentage of employees covered by collective 
bargaining agreements. 48 (13)

LA5. Minimum notice period(s) regarding operational 
changes, including whether it is specified
in collective agreements. 48 (8)

Occupational Health & Safety

LA7. Rates of injury, occupational diseases, lost days, 
and absenteeism, and number of work-related 
fatalities by region. 48 (5)

DISCLOSURE ON MANAGEMENT APPROACH / CORE INDICATORS LA8. Education, training, counselling, prevention, 
and risk-control programs in place to assist 
workforce members, their families, or community 
members regarding serious diseases. 48-49 �

Training and Education

LA10. Average hours of training per year per employee
by employee category. 47 (6)

Diversity and Equal Opportunity

LA13. Composition of governance bodies and breakdown
of employees per category according to gender, 
age group, minority group membership, and other 
indicators of diversity. 42-44, CGR (7)

LA14. Ratio of basic salary of men to women 
by employee category. 47 �

Human Rights Performance Indicators (c) Pages Assurance Scope

DISCLOSURE ON MANAGEMENT APPROACH 12-15, 31-33, 
52-53, 48, 69-70

Investment and Procurement Practices

HR1. Percentage and total number of significant 
investment agreements that include human 
rights clauses or that have undergone human 
rights screening. 15, 31-33 (10)

HR2. Percentage of significant suppliers 
and contractors that have undergone 
screening on human rights and 
actions taken. 53 (8)

Non-discrimination

HR4. Total number of incidents of discrimination 
and actions taken. 15 (13)

Freedom of Association and Collective Bargaining

HR5. Operations identified in which the right 
to exercise freedom of association and 
collective bargaining may be at significant risk, 
and actions taken to support these rights. 15, 48 �

Child Labor

HR6. Operations identified as having significant risk 
for incidents of child labor, and measures 
taken to contribute to the elimination 
of child labor. 15, 69-70 �

Forced and Compulsory Labor

HR7. Operations identified as having significant 
risk for incidents of forced or compulsory 
labor, and measures to contribute to the 
elimination of forced or compulsory 
labor. 15, 69-70 �

Society Performance Indicators (d) Pages Assurance Scope

IDISCLOSURE ON MANAGEMENT APPROACH 10-15, 34-35, 60-62

Community

SO1. Nature, scope, and effectiveness of any programs 
and practices that assess and manage the impacts
of operations on communities, including entering, 
operating, and exiting. 10-13, 23-24, 60-61 �

Corruption

SO2. Percentage and total number of business 
units analyzed for risks related 
to corruption. 34 (9)

SO3. Percentage of employees trained in organization’s 
anti-corruption policies and procedures. 35 �

SO4. Actions taken in response to incidents 
of corruption. 34-35 �

Public Policy

SO5. Public policy positions and participation in public 
policy development and lobbying. 15, 64-65 (3)

Compliance

SO8. Monetary value of significant fines and total
number of non-monetary sanctions for 
non-compliance with laws and regulations. 15 (13)

Public Responsibility Performance Indicators (e) Pages Assurance Scope

DISCLOSURE ON MANAGEMENT APPROACH 10-15, 39-40, 60-61

Customer Health & Safety

PR1. Life-cycle stages in which health and safety 
impacts of products and services are assessed
for improvement, and percentage of 

significant products and services categories 
subject to such procedures. 39-40 (8)

Product and Service Labeling

PR3. Type of product and service information required 
by procedures, and percentage of significant 
products and services subject to such 
information requirements. 39-40 �

Marketing Communications

PR6. Programs for adherence to laws, standards, 
and voluntary codes related to marketing 
communications, including advertising, promotion, 
and sponsorship. 40 �

Compliance

PR9. Monetary value of significant fines for 
non-compliance with laws and regulations 
concerning the provision and use of products 
and services. 15 (4)

FINANCIAL SERVICE SECTOR SUPPLEMENT 

Impact of products and services Pages Assurance Scope

DISCLOSURE ON MANAGEMENT APPROACH 18-20, 30-31, 35-36

FS1: Policies with specific environmental and social 
components applied to business lines. 31-34, 54-55 �

FS2: Procedures for assessing and screening 
environmental and social risks in business lines. 31-34 �

FS3: Processes for monitoring clients’ implementation 
of and compliance with environmental 
and social requirements included in agreements 
or transactions. 31-35 �
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Annual Report 2009 
Corporate Responsibility

BBVA Group Profile

Letter from the Chairman & CEO 

CR Principles and Policy
Vision and mission 
Principles Adjusted Return 
Corporate responsibility at BBVA 
Compliance system and procedures
Corporate governance system
Risk management
Standards of conduct and other commitments

Stakeholder engagement
Analysis
Dialog and commitment 
Controversial issues

Financial literacy 
Adelante con tu futuro (Forward with your future)
Valores de futuro (Future values)
ABAEF and Money Smart

Financial inclusion 
Microfinance
Banking Penetration Plan
Other initiatives 

Responsible banking 
Responsible finance
Responsible investment
Customer focus
Human resources
Responsible procurement 
Environment

Community involvement
Education 
Research 

Progress 2009 and Goals 2010 

Supplementary information
Global compact and MDG
Assurance Report
Report criteria and GRI indicators

GRI indicators

FS4: Process(es) for improving staff competency 
to implement the environmental and social 
policies as applied to business lines. 31-32, 47, 59 �

FS5: Interactions with clients/investees/business 
partners regarding environmental and social 
risks and opportunities. 18-22 �

Product Portfolio 

FS6: Percentage of the portfolio for business 
lines by specific region, size 
(e.g. micro/SME/large) and by sector. AR, CFS �

FS7: Monetary value of products and service designed 
to deliver a specific social benefit for each business 
line broken down by purpose. 35-37 �

FS8: Monetary value of products and services 
designed to deliver a specific environmental 
benefit for each business line broken 
down by purpose. 58-59 �

Audit

FS9: Coverage and frequency of audits to assess 
the implementation of environmental and 
social policies and risk assessment procedures. 31, 34 �

Active Ownership 

FS10: Percentage and number of companies held in the 
institution’s portfolio with which the reporting 
organization has interacted on environmental 
or social issues. 35-36 �

FINANCIAL SERVICE SECTOR SUPPLEMENT 

LEGEND

CGR Corporate Governance Report
2009

AR Annual Report 2009 
CFS Consolidated Financial

Statements 2009
RBDRP Report on the Board of Directors’

Remuneration Policy 2009

Areas and units chiefly responsible
(a) Risks, Premises and Services, Corporate

Responsibility and Reputation, and
business areas.

(b) Human Resources.
(c) Human Resources and Compliance.
(d) Corporate Responsibility and

Compliance.
(e) Communication & Brand, Compliance

and business areas.

Reason for the omission of the 
following main GRI indicators from the
CR Report 2009
EN11: Immaterial indicator. The BBVA
Group offices are in urban settings, which
therefore have no impact on protected
natural areas and/or biodiversity.
EN12: Immaterial indicator. The BBVA
Group offices are in urban settings, which
therefore have no impact on protected
natural areas and/or biodiversity.
EN19: Immaterial indicator. Regarding the
use of substances that are harmful to the
ozone layer, there are no installations
containing significant amounts of CFCs in
BBVA Group buildings.
EN20: Immaterial indicator. Given that
the Group belongs to the service sector,
SO and NO emissions are insignificant as
they are produced solely by staff travel.
EN21: Immaterial indicator. BBVA Group
offices are in urban settings, so waste is
discharged through the sewers.
EN23: Immaterial indicator. BBVA Group
offices are in urban settings, so water is
supplied is supplied through the urban

network and discharged through the
sewers.
EN27: Immaterial indicator. The BBVA
Group simply markets these products,
with no direct responsibility for the
management of their packaging.

Notes on scope and assurance
� Group
(1) Indicator calculated according to the

GRI model.
(2) Only training subsidies in Spain are

included.
(3) Only international agreements

relating to sustainability and
Research Deparment are reported.

(4) The information has been reviewed
for BBVA Spain, BBVA Bancomer,
BBVA Banco Continental, BBVA
Colombia and BBVA Banco
Provincial.

(5) Only the absenteeism rate is
reported.

(6) Not broken down by category.
(7) Only broken down by age and sex.
(8) Only qualitative information is

included.
(9) The number of audits by business

area classified by the BBVA Group’s
typology are reported.

(10) Only the financing of large projects
are reported.

(11) The percentage over the total assets
under management is not reported.

(12) The number of branch offices in low
population density or underprivileged
areas are not reported.

(13) Only reported for BBVA Spain.
(14) The scope of the assurance does not

include data for the United States.
(15) BBVA does not currently have a

voting policy applied to social or
environmental issues.

(16) Not broken down by primary 
sources.

FS11: Percentage of assets subject to positive 
and negative environmental 
or social screening. 31-33, 35-36 (11)

FS12: Voting policies applied to environmental 
or social issues for shares over which the 
reporting organization holds the right to vote 
shares or advises on voting. 36 (15)

Society Performance Indicators Pages Assurance Scope

DISCLOSURE ON MANAGEMENT APPROACH 2-3, 25-29

Community

FS13: Access points in low-populated or economically 
disadvantaged areas by type. 2-3, 25-29 (12)

FS14: Initiatives to improve access 
to financial services for disadvantaged 
people. 25-29 �

Product Responsibility Performance Indicators Pages Assurance Scope

DISCLOSURE ON MANAGEMENT APPROACH 14-15, 23-24, 26, 
40-41, 60-61

Customer Health & Safety

FS15: Policies for the fair design and sale of 
financial products and services. 14-15, 39-41 �

Marketing Communication

FS16: Initiatives to enhance financial literacy 
by type of beneficiary. 23-24, 26, 60-61 �
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If you would like to submit an opinion, enquiry or suggestion
regarding the information contained in this report, you are
hindly requested to contact:

Department of Corporate Responsibility
Paseo de la Castellana 81, 28046 Madrid
rrc@grupobbva.com
Tel.: +34 91 374 6000 o +34 91 537 7000

www.bbva.com
http://rrc.bbva.com
Blog: www.bbvabankingforall.com

The wording of the Spanish Version of this report has been checked by
Fundación del Español Urgente (www.fundeu.es). 

Design: Eugenio G. Cabanillas
Photograph of the Chairman: Chema Conesa
Typesetting and Publishing: ELBA Grupo de Comunicación, S.L.

adelante.
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